REPORT on CURRENT STATUS of GHOST PLAYER PROJECT

US Military All Stars & Field of Dreams Ghost Playe's
Appear for Patriots Night at the Ball Park



OVERVIEW OF GHOST PLAYER PROJECT

The movie is available in different lengths, th@kds in it's second running and the
archive is still a work in progress. We are wogkimith our accountants to prepare
application for tax credits.

The mission of the Ghost Player Project is to oblterer 660 hours of videotaping,
which produced over 460 tapes, also to (1) prepdilen in order to historically present
the activities of the Ghost Players in an entemgineducational and inspiring manner,
and (2) edit and digitize all relevant materiabnder to preserve, organize and make
accessible the larger collection of audio and Visuaence for historical preservation.

Movie: “Ghost Player: Relive the Magic”
For Broadcast - Variations available with additioediting
0:56:46:00 version for Public Broadcasting compieitt underwriters
0:46:00:00 version for Festivals complete withomdlerwriters and limited credits
Direct to DVD
0:56:46:00 version complete with underwriter andumvideo material bonus.
Bonus material includes:
Interview and video with Harry Caray Impersonaidatt Wagner
Interview and video with the Director, Joe Scheanm
High Lights of Patriot Night at the Ball Park stag US Military All Stars
Interviews with the authors of “Chasing Moonlighite true Doc Graham
Music video, “Ballad of Shoeless Joe” by Billy Gde
Music video, “Ghost in My Back Yard” by Larry Thei

Companion book: “Travels with Ghost and Other Tales”

Publication of the first edition is complete withderwriters. The compositor has been
Shepherd Incorporated and the publisher is Dreach@aProductions. The book was
created, printed and bound in lowa.

Archive of the Collection

Working on finding a home for the Archive. Willstdiuss with the committee in charge
of the lowa Heritage Digital Collections. Also Wworg on a process of getting the
metadata massaged into compatibility with ContentDVarget completion in the first
guarter of 2010.

Marketing, Promotion and Distribution

The marketing and promotion continues with helprfreponsors/underwriters, top of the
line Internet presence and an on-line fan baseef 8,000 people. The project enjoys
timely media coverage from press releases and newsrage including television,
Internet, print and radio.

The project is competing in Independent Film Fedsiv The publicity received from
nominations and awards at the festivals help fublipity, drive sales and help capture
quality distribution. As the festival circuit camties so does the search for quality
distribution.

The E-bay store and four-wall stores are now slmost Player project material.



Details of Project

REPORT on CURRENT STATUS of FILM PROJECT & FORM Z W ORK

SHEET
Program Description
Program Title: Ghost Player: Relive the Magic
Genre: Documentary
Length: 0:56:46
Closed Captioned: Captioning: 608 & 708
Stereo: Yes
SAP: No
Format/version: SD Base
Video: 4:3

Suggested TV Rating: TV-G
Short Description: A collage of formats from over 600 hours of hoamel
professional video taken since 1989 is skillfultited to tell the stories of the “Ghost
Players”. “GHOST PLAYER” is a documentary thataticles the adventures and
misadventures of a boisterous and unlikely teamidtile aged baseball players. In
1989, Hollywood went to lowa to shoot the FIELDRREAMS. Little did anyone
know this blockbuster would spawn a comedic bassbal starring local ballplayers
that would have an 18 year run and travel the woBtHOST PLAYER tells the story of
how this zany team ranging from a hog farmer ttatesepresentative moved audiences
around the world and changed the players’ liveevier. From Dyersville, we follow the
Ghost Players around the world as warm heartededamambassadors of the best that
the American Heartland has to offer — baseball foatery, and good old-fashioned
family fun. We see them bring the comfort thatyopdiseball can give to men and
women stationed in the military in the far-flungeers of the world. But most of all, we
witness how America’s favorite pastime and a Hobbpa movie set gave one group of
men a second chance to live the life as they'vagbndreamed.
Broadcast History: Mindframe Theaters, Dubuque - April ‘09

Chisholm, MN - May ‘09

lowa Public Television - July '09

Jenk Field Commercial Club Park — July ‘09

Wisconsin Public Television - August '09

Bally Event Center, Las Vegas - September '09

Naperville Film Festival - September '09

National Baseball Hall of Fame Festival - Oeol®9

Wild Rose Independent Film Festival - NovemBér

lowa Public Television - November '09
Tag: The Team, The Times, The History
Target Audience: 1 - Joe Chicago - 2 or more kids, 30 —&0ojd,

baseball fan, low/mid income
2 - Grandparents of Joe Chicago
3 - Wife of Joe Chicago



4 - Baseball fans
5 - Rural Americans
6 - Spiritual and religious groups
7 - Armchair and real-world travelers
8 - FIELD of Dreams fans
9 - Military personnel.
10 - Narrative and documentary film fans
11 — Japanese Joe Chicago and the above
Rights: UNLIMITED releases over two years (IPTV) beginning
July T, 2009
The Major League Baseball trademarks depicteden th
motion picture were licensed by MLB Properties,. Inc
Producer: Joe Scherrman, DreamCatcher Production
Date Produced: July 2009
Funding/ Underwriting Funded-in-part-by grants from:
lowa Community Cultural Grant Program
Historical Resource Development Program
BrandSource
US Military All Stars
Louisville Slugger Museum &Factory
Ringor
Private & Other sources
Web Site: www.ghostplayer.us
Viewer Contact: joescherrman@mac.com
Ghost Player
PO Box 39
Dyersville, lowa 52040
563-875-2163

Notes:

TR 56:46 can be adjusted for individual broadcast.

Companion book availablenttp://www.ghostplayer.us/media/traveling/
“TRAVELS WITH GHOST AND OTHER TALES”
Hometown heroes and MLB Hall of Famers grace tlgepaf this
retrospective on Ghost Player baseball. Roughlygz@f®s of 4-
color photos. The book holds stories, poems ardj@n of the
team told through the voices of players, family &uts

Extensive promotion material available:
One sheet - customizable
Mini poster — customizable
Lenticular postcards
Video promo spots, :20 & :30
Trailers
Press kit on-linehttp://www.ghostplayer.us/media/
Press kit DVD




Ghost Player: Relive the Magic

SOCIAL NETWORKS as of December 2009

Youtube http://www.youtube.com/user/GhostPlayers
Videos Uploaded: 15
Video Views: 49,911

Twitter http://twitter.com/joeghostplayer

Facebook  http://www.facebook.com/ghostplayer

IMDp http://www.imdb.com/title/tt1455000/

My Space  http://www.myspace.com/ghostplayers

D-Word http://www.d-word.com/

WEBSITE www.ghostplayer.uas of December 2009

Visit from 90 countries/territories 19,303
Page views 68,284
Pages/Visit 3.54
Avg. Time on Site 05:10
Top Country/Territory Visits Pages/Visit  Avg. Tawf Site
United States 17,608 3.64 05:34
Canada 444 2.59 01:06
United Kingdom 213 2.60 01:07
Japan 127 4:02 01:48
Ireland 111 1:44 00:10
Germany 67 2.73 01:22
Australia 60 3.13 01:34
In the US:
lowa 6,238
lllinois 1,994
California 902
New York 841
Wisconsin 668
Minnesota 556
Texas 540
Ohio 445

Florida 414



FESTIVALS

Naperville Independent Film Festival- September '09

Ghost Players Frank Dartis and Paul Scherrman widetChamber members during a
meet an greet downtown Naperville - Nominated Bestumentary

National Baseball Hall of Fame Film Festival October '09

Q & A with Ghost Players, Hank Lucas, Curtis Mad doe Scherrman in Cooperstown,
NY., after the Ghost Player's movie screening - N@ated Best Documentary.

Wild Rose Independent Film Festival November '09

Danny Engesser with lowa Public Television & Jo¢h@ lowa State Historical Building
during the Wild Rose Independent Film Festival. ién- Best lowa Film,
Finalist - Best Editing, Finalist - Best FeaturdB&st Documentary



SAMPLE LIST OF IMPRESSIONS ON THE INTERNET:

http://www.filmstew.com/ShowArticle.aspx?Content|DA. 28
www.imdb.com/title/tt1455000/
www.facebook.conghostplayer
www.iptv.org/series.cfm/20368host_player relive_magic
www.dyersville.lib.ia.us/archive/.ghost-playerdocumentary
www.flickr.com/photos/ksgardenbee/3958833091/
http://www.youtube.com/watch?v=VFwIQC6hOq|
http://www.youtube.com/user/GhostPlayers#p/a/u/&\/pwJwiwM
www.d-word.com/documentary/38host-Player
www.thebaseballzealot.com/ghiost-playerrelive-the-magic
www.blogcatalog.com/topic/ghost+player/
www.metro-studios.com/portfolio/video_gp.php
www.flickr.com/photos/dannysdigitaldomain/380306042
www.thonline.com/article.cfm?id=250492
www.dyersvillecommercial.com/article.cfm?id=157898
www.kcrg.com/news/local/10143091.html
www.subs.to/movie-details/2dmPEDkeng
www.highbeam.com/doc/1P2-20752416.html
www.lun0O.com/index.php/group_thread/view/id-7319
www.spiritualmediablog.com/tag/ghost-player/
www.thonline.com/article.cfm?id=250492
www.wpt.org/.../ghost-players-come-to-wisconsin+ufel. html
www.iptv.org/contact.cfm?title...ser id=20365
www.dipity.com/timeline/Baseball Hall Of Fame
www.weblo.com/asset_news_suggestion/.../2
www.ariesworks.com/
www.guttenberg247.com/qutn200909151.htm
www.stltoday.com/.../iowas-moviemaking-field-of-dras-turns-into-a- quagmire/
www.allbusiness.com/government/.../13273954-1.html
www.blogcatalog.com/topic/ds+movie+player/
www.weblo.com/asset_news_suggestion/.../1

JOBS CREATED

Suzie Wright, creative design, started own busingssare largest client
Koel Gibbs, full time summer, went back to schaolawa

Frank Sigwarth, full time summer, went back to siho lowa

Beau Ellingson, full time summer, went back to siho lowa

Alicia LeGrand, full time, moved on to other filproduction

Jeff Tucker, full time, still working full time

Jessica Leicht, full/part time, now practicing nogsin lowa

Joe Scherrman, Producer

Suzie Wright, BallyHoo Creative

Greg Wessels, part time research, went back toocho



Fact Sheet: The Ghost Players Video Collection & Athive

What is the Ghost Players CollectionThe Ghost Players Collection is a collection of
video clips taken of the Ghost Players and thawels, mostly by Joe Scherrman,
between 1988 and 2008.

Who the heck are the Ghost PlayersThe Ghost Players originated with the pro ball
players who played the parts of ball players inrttevie Field of Dreams. Since the
release of the movie’s 1989 release, they haveedlaxhibition games, performed
comedy routines, taught kids’ baseball clinics lom Eield of Dreams and at ballparks
around the country and the world.

Why is this history? The movie Field of Dreams, the Ghost Players,thedield itself
have become important cultural reference pointewa and American baseball. The
Ghost Players officially retired at the end of 208lfthough they occasionally step out of
retirement for fundraising events. One such eve®aitriot Night at the Ballpark in July
of 2009.

What does the collection consist ofThe archive began with more than 200 hours of
VHS, S-VHS, 8MM, and DV videotape, which has beggitided and painstakingly
reduced to about 60 hours of material that deaécty with the Ghost Players and their
activities and travels. The collection spans frbe team’s early days to special events in
2009.

What is there in the way of searchable metadataEach file in the collection is tagged
and named with source tape identity and date (wkmeoe/n). In addition, a team of
interns spent many months applying search wor@sdtb clip. These are currently
available in separate data fields for people ingdMocation, specific activities, and in
many cases short descriptions and transcripts.

What video and metadata formats are involvedAll the tagging has been done within
a video archive application called Frameline 4Tp{iwww.frameline.tv). The original
video is in DV format in Quicktime files, with threetadata attached to each file in
MPEG-7 format. Web video would by default be MPE@44264), also with metadata in
the Quicktime file.

How can this data be used with ContentDM or otherygstems?The data may be
extracted to a database referring to the filescHyx&ow to best do this for the lowa
Heritage Digital Collections will need to be workedt, but the data is available
independent of the files.

How large is the collection?n original DV format it takes approximately 80BGAN
output of good-quality 320x240 H.264 web files sldaeduce this to 20-30 GB.

What rights are being considered for the collectiod The archive as it is made
available for web access will be public domain. Sokerrman will retain rights to
original-quality source material.

What challenges might there be in getting the coltgion ready for ContentDM? A
small remaining road bump is that the ~6500 clijgscarrrently stored in about 300 files.
It is anticipated that output will need to be oite jper clip. This will be dealt with once
we know more about desired output formats.

Who may we contact for more information?Steve Braker is the contact for technical
guestionsbraker@worthwhilefilms.com




Editing Bay at DreamCatcher Production in Dyersville, lowa

Frank Sigwarth — Beau Ellingson — Steve Braker — Kel Gibbs
IOWA VENDERS and BUSINESS

American Trust, Dan Willenbring, 563-875-2491
AriesWorks Entertainment, Kimberly Busbee, 515-1633
BallyHoo Creative, Suzie Wright, 563-451-7914

Colonial Inn, 563-875-7194

Country Junction, 563-875-7055

Customized Newspaper Advertising, Samantha Fed,2&T-7636 ext 126
Davis Brown, John Shors 515-288-2500

DreamCatcher Production, Joe Scherrman, 563-878-216
Dubuque Area Chamber, 563-557-9200

Dubuque Sports Complex, Dan Kennedy, 563-599-9215
Dyersville Area Chamber, 563-875-2311

Dyersville Area Historical Society, 563-875-2504
Dyersville City, Mick Micheals, 563-875-7724

Dyersville Commercial, Mary Soggard, 563-875-7131
Dyersville Commercial Club Park, Ms. Rausch, 563-8273
Dyersville Golf & Country Club, 563-875-8497

Dyersville Lions Club, 563-7131

Dyersville Super Eight, 563-875-8885

Eastern lowa Tourism, 563-7269

English Pub, 563-875-8832

Estella, Gerard, music, gerard@n-40.com

Faurot, Carlis, music, glennlonsdale@juno.com



Fidelity Bank, Todd Steffen, 563-875-7157

Eric Forsyth, University of lowa Department of ThreaArts, voice over, Metro
Goerdt, Billy, music, billygoerdt@yahoo.com

Heritage Printing, Joyce 563-875-8881

Honkamp Krueger & Co, 563-875-7777

lowa Public Television, Wayne Bruns, 515-242-4183

J & D Mart, 563-921-2935

KDST Radio, Doug Langston, 563-875-8193

Kirchhoff Distributing, 563-556-8911

KMCH Radio, 563-927-6249

KWIK Stop 563-875-8490

Lonsdale, Glenn, music, glennlonsdale@juno.com
Metro Studios, Keith Hindman, 319-363-2002

Meyer Mechanical, 563-875-2761

Mediacom, Jim Barefoot, 563-588-3040

Mind Frame Theater, Steve Thompson, 563-580-7327
OnMedia TV Advertising, Steve Coohey, 563-556-2225
Payless Foods, 563-875-7251

Pizza Hut, 563-875-2788

Quick-N-Handy, 563-875-2799

Riesburg Rental, 563-875-2067

Ritz, 563-875-2268

Rolling Knolls Golf Course, 563-875-7466

Ross English & Associates, Tim English, 563-875&@71
Scherrman’s BrandSource, Corey Scherrman, 563-813-8
Scherrman’s Implement, Pat Scherrman, 563-875-2426
Schmitz, Dave, consultant, 563-451-3038

Telegraph Herald, Sandey Voight, 563-588-5679

Thier, Larry, music, 563-875-2218

US Post Office, Karen, 563-875-8027

Whitfield & Eddy, P.L.C. Mac Stanfield, 515-246-357
Witter Consulting Group Inc, 563-940-1584

Wild Rose Independent Film Festival, Kimberly Busp®15-707-1533
Grand River Center Dubuque, lowa 2007

Joe Scherrman & Governor Chet Culver
Dubuque River Center 2007



ORGANIZATION

Ghost Player LLC is the owner of the film “Ghost Player: Relive tdagic”. Ghost
Player is responsible for all aspects of the mawié initiates, co-ordinates, supervises
and controls matters such as fund-raising, hirieyg fersonnel and arranging for
distribution. Ghost Player LLC was involved throoghall phases of the filmmaking
process from development to completion of the @toje

www.ghostplayer.us

shoelessjoe@ghostplayer.us

DreamCatcher Production LLC is a video production company that was hired by
Ghost Player LLC as a vendor to bring to completlGhost Player Projects. Duties
included all aspects of research and productioaaBCatcher Production LLC continues
to assist in marketing the project and seekingidigion of the film.
www.dreamcatcherproduction.biz

joescherrman@mac.com

GHOST PLAYER receives support froffne Community Foundation of Greater
Dubuque, and is funded in-part-by grants from the lowa @uamity Cultural Grant
Program [owa Department of Cultural Affairs ) and the Historical Resource
Development ProgranHistorical Society of lowa). Additional support comes from the
Targeted Industries Internship Progrdow@ Department of Economic Development
private investors, underwriting and sponsorships.

www.dbgfoundation.org

NancyVanM@dbgfoundation.org

Philanthropy Day Grand River Center Dubuque, lowa

Nancy Van Milligen President/CEO - Community Founddion of Greater Dubuque



TARGETED BROADCASTERS

A&E, David Zagin,David.Zagin@aetn.con?212-210-1404
AFE armed force entertainment

Airlines

Chicago Public TV, 773-509-1111

Comcast Sports Network, Greg Bowman 312-222-6000
Discovery Channel

DISH Network, Erin Writer/Dave Shull 303-723-1515
Documentary Channel

ESPN

FOX

HBO, Greg Rehmgreg.rhem@hbo.com

History Channel, Pete Gaffney, SVP Programming
IPTV, lowa Public Television, Wayne Bruns, 515-241P83
ITVS, Independent Television ServieE,5-356-8383
MEDIACOM, Mike Kohler, 515-246-2202 ext 8455
Military Channel

MLBNetwork

NBC Japan

NETA

NHK

PBS EIGHT, Juli Kellner, 218-724-8567

Pineapple Media, Richard Attieh

POV

RFDTYV, Patrick Gottsch

Sundance Channel

Travel Channel

Twin Cities Public Television, Inc. Shari, 651-22217
WPT, Wisconsin Public Television, Maggie Hicks Dewi
WQPT, Quad Cities PBS, Jerry Myers

DISTRIBUTION

Distributors (work in progress)
Australia/New Zealand, Richard Attieh, Pineappledi4, 61 407 708 466
Japan, Guy Healy Japan, 2-14-14 Irabayashi, N&gasgan 850-0802

Libraries
James Kennedy Public Library IA 563-875-8912
Saugatuck Douglas District Library, MI 269-857-8241
Chisholm Public Library Adult 218-254-7913



Retail Stores(where Ghost Player products are available)

Welcome Center
3rd and Main
Dubuque, 1A 52001
http://www.dubuguechamber.com/shop/index.cfm?Cat=5
Country Junction
913 18" Ave
Dyersville, 1A 52040
563-875-7055
DreamCatcher Production
13965 Rte 136
Dyersville, 1A 52040
563-875-2163
Dubuque Sports Complex
12614 Nightingale Ln
Dubuque, 1A 52001
563-556-9893
dscsportsonline@yahoo.com
Evers Toy Store
204 1st Ave. E
PO Box 241
Dyersville, IA 52040
563-875-2438
Low & Inside
2022 N Ferry St, suite 3100
Minneapolis MN 55303
763-797-0777
River Lights, 2nd Edition
1098 Main Street
Dubuque, 1A 52001
563-556-4391
Scherrman’s BrandSource
139655 Rte. 136
Dyersville, lowa 52040
563-875-8217
State Farm
2615 Dodge St# 1
Dubuque, 1A 52003-7120
563-582-1856

On-line at: www.ghostplayer.us
http://stores.ebay.com/ghostplayerlic




SPONSORS, BROADCASTERS, FILM FESTIVALS and OTHER SWPPORT
American Trust, Dan Willenbring, 563-875-2491
BallyHoo Creative Design, Suzie Wright, 563-451-Z91
BrandSource, Bob Lawrence, 714-502-9620
Chisholm MN Chamber, 218-254-7930
CR Kernels, Jack Roeder, 319-896-7616
Community Foundation of Greater Dubuque, Nancy Méligen, 563-588-2700
Davis Brown, John Shors 515-288-2500
Dubuque Area Chamber, 563-557-9200
DreamCatcher Production, 563-875-2163
Dyersville Area Chamber, 563-875-2311
Dyersville Area Historical Society, 563-875-2504
Dyersville City, Mick Micheals, 563-875-7724
Dyersville Commercial, Mary Soggard, 563-875-7131
Dyersville Commercial Club Park, Ms. Rausch, 563-8273
Dyersville Public Library, S. Vonderhaar, 563-87%12
Great River Film Initiative (GRIFI), suzie42366 @ aoim
Historical Resource Development Program (Histor®atiety of lowa)
lowa Community Cultural Grant Program (lowa Depamtof Cultural Affairs)
lowa Public Television, Wayne Bruns & Becca Ketade, 515-242-3147
KDST Radio, Doug Langston, 563-875-8193
Kirchhoff Distributing, 563-556-8911
KMCH Radio, 563-927-6249
Louisville Slugger, Anne Jewell, 502-588-7236
Low & Inside, Nick Vetter, 763-797-0777
Metro Studios, Keith Hindmann, 319-363-2002
Meyer Mechanical, 563-875-2761
On Media TV Advertising, Steve Coohey, 563-556-2225
Naperville Independent Film Festival, Glessna Gms$30-709-3219
National Baseball Hall of Fame & Museum, Stevertj®07-547-0329
Ringor, Carol lhlenburg, 877-274-6467
Scherrman’s BrandSource, Corey Scherrman, 563-81%-8
Scherrman’s Implement, Pat Scherrman, 563-875-2426
Shepard Inc563.584.0500
Targeted Industries Internship Program (lowa Depant of Economic Development)
US Military All Stars, Terry Allvord, 858-442-0396
Whitfield & Eddy, P.L.C. Mac Stanfield, 515-246-357
Wild Rose Independent Film Festival, Kimberly Busph®15-707-1533
Wisconsin Public Television, Maggie Hicks, 608-26326
Witter Consulting Group Inc, 563-940-1584
Numerous service stations and restaurants and snotel



The United States Military and the Ghost
Player organization have worked well
together for more than a decade. The US
Military All-Stars (USMAS) were a
natural sponsor for the Ghost Player
project. To-date, one of the largest
attended joint activities of these
organizations was 2009’s Patriot Night at
the Ballpark.

This Dyersville event brought the Ghost
Players out of semi-retirement and energized tbal leconomy at a time when tourism
dollars were slumping. Future projects are schebwieh USMAS. Included in those
plans is 2010 Patriot Night at the Ballpark to leédhJuly 18.
http://www.usmilitaryallstars.us/shedule

Players
from the US
Military
All-Stars
enjoyed the
chance to
join the
Ghost
Players as
they
reenacted
the famous
“appearance
from the
cornfield”
scene from
the
blockbuster
movie, Field
of Dreams.



BallyHoo Creative Designs

BallyHoo Creative Designs (BHCD) started as a piiotsion of Shepherd Incorporated.
This division was to be a marketing and brandingstbn focused on small businesses
and non-profit organizations. DreamCatcher Prodadbiecame BHCD's largest client
within 2 month’s of beginning working together.

Two of the first tasks assigned to BHCD for the
project were the creation of a new logo for
DreamCatcher Production and to begin
interviewing Ghost Players to make sure the
documentary and book would have self-told tales
from the team.

BallyHoo Creative Designs has since
moved into being a separate business
owned and operated by Suzanne Wright.
DreamCatcher continues to be BHCD'’s
largest client and BHCD maintains great
support for the project.

Wright’s commitment to the project has

included donating more than 100 hours of
authorship and editing time to the companion baowell as a creating a number of
photo images for the book.

DreamCatcher Production, BallyHoo
Creative Designs and Mindframe Theaters
(the Dubuque independent movie house) —
organized a filmmakers’ guild as a direct
result of the business relationships that were
created in working toward screening the
Ghost Player documentary.

Image taken of Wright, Scherrman and Steve

Thompson from Mindframe on the day they

decided to organize a gathering of local

filmmakers. Later this would become the

award-winning Great River Film Initiativew(vw.greatriverfilm.conj.
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The Ghost Player Team was
honored at one of the Cedar
Rapids Kernels’ home games
in July 2009.

More than a thousand fans
were greeted by Ghost
Players, Randy Olberding,
Steve Olberding and Keith
Rahe.

Randy Olberding had the
honor of throwing the
ceremonial first pitch.
Steve Olberding - Jack Roeder CR Kernels - Keith
Rahe

The positive response to the Ghost Players
presence at the July Cedar Rapids Kernel’s
game encouraged fans to participate in the
Dyersville Patriot Night at the Ballpark
event.

The Kernel's fans received free copies of
the newly available lenticular postcards that
show the Ghost Players disappearing from
view.

A copy of the one-sheet sized, movie poster

was on hand to further promote the DVD’s

first edition. The ghost Player team is
anticipating continued interaction and promotioogbortunities in the 2010 season.



SCHERRMAN'S
BRANDSOURCE
Your Neighborhood Expect

SCHERRMAN'’'S BRANDSOURCE is a
division of Scherrman’s Implement and
Appliance Inc. Scherrman’s are proud to be
apart of the Ghost Player project and proud to
be of services to northeast lowa for over 80
years.

Basilica of St. Francis Xavier Dyersville, IA

Underwriting the “Ghost Player” movie has
given enormous exposure and prestige to
Scherrman’s BrandSource as well as creating
a sense of goodwill toward the corporation.

Commercial promotion and
distribution of “Ghost Player: Relive
the Magic” DVDs and merchandize
will continue through participating
Scherrman stores in Monticello and
Dyersville lowa



Corporate Headquarters

BrandSource hosted a private screening of the ni@hest Player: Relive the Magic" in
Las Vegas at the Paris & Bally’'s Hotel & Conventi@anter during the BrandSource
National Convention held August 30 — September2089. Over 3,000 people attended
the convention and buying show.
The Convention attendees were presented, the
DVD, poster and other related merchandize
information. The event was promoted on site
and weeks before with the BrandSource
Newsletters.

QuickTime™ and a
TIFF (Uncompressed) decompressor
are needed to see this picture.

BrandSource is feature logo of the front coveref t
DVD.

Commercial promotion and distribution of “Ghost Player: Relive the Magic” DVDs
and merchandize will continue through participating BrandSource stores in North
America. When possible, the merchandise was made iowa.



Whether Metro staff
has been at work
filming on location,
editing in the team-
friendly confines of the
Metro Studio’s
Hiawatha or tweaking
the Ghost Player and
DreamCatcher
websites, they have
dedicated a team of
professionals to polish
the rough edges of this
project.

The relationship between
Metro Studios and
DreamCatcher has evolved
over a number of years and
projects.

Knowledge and filmmaking
techniques have been shared
in the editing bays, around
the conference tables and
through emails and other
interactive media.



Joe Scherrman, Director,
holding the movie's official
poster near a poster of the Louisville

The Ghost Player organization is quite proud
to have been sponsored by one of baseball's
most well-known and respected
organizations.

Discussion is underway for a possible
screening of the Ghost Player documentary
at the museum's theater.

In addition, the museum store may serve as
a retail outlet for the GHOST PLAYER:
RELIVE THE MAGIC HOME EDITION
DVD version of the documentary and the
companion booKJravels with Ghosts and
Other Tales.

More than 100,000,000 bats have been
made by Louisville Slugger in company’s
120+ years of production.

Major League ballplayers have so much
respect for the quality of Louisville Slugger
bats that currently 60% of all players use
them.



Nick Vetter has long been a
supporter and marketing
consultant for all the business
entities tied to the Field of
Dreams movie site and the
Ghost Players. In fact it was
Nick's design skills that
created the

signature Ghost Player logo.

He came as a fan of baseball
and later wanted a chance to
play ball on the field with his
sons.

He has helped promote the Ghost Players througheuhid-west and in Cooperstown,
New York. Low and Inside was also instrumentabltaining the sponsorship from

Louisville Slugger.

Vetter’'s design skills were also
beneficial in the final design
stage for the official DVD cover
and movie poster.

Low and Inside continues to aid
in the promotion of the Ghost
Players and seek new event
locations and retail venues.



The working relationship between the
Ghost Players and Ringor has been a long
and fruitful pairing.

This was never more evident when the team
suited up to play on their first International tour
This friendly relationship has sustained through
the creation of the film.

Had Ringor disallowed the presence of
their trademarked logo, the film may well
have never been broadcast-able.



When DreamCatcher Production started
working with Shepherd Incorporated the
relationship began with their marketing
and branding division BallyHoo Creative
Designs (BHCD), specifically Suzanne
Wright. Wright is seen here, in her office,
talking to two of the ambassadors from
the Chamber of Commerce of Greater
Dubugue about the booKkravels with
Ghosts and Other TaleShe co-edited
this book to be a companion to the
GHOST PLAYER documentary.

Since BHCD has splintered off to form its own compaour relationship with Shepherd
remains strong. They are continuing the practicepafating their newsletter subscribers
as to the status of the documentary and book’s

success.

Julie Kinsella is the COO of Shepherd
Incorporated and is standing along side one of
Shepherd’s board of directors.

Behind them is a small sample of the thousands
of books Shepherd has composited over the last
twenty years.



